=thics - a toolkit for food
busSINesses

About this toolkit

The Food Ethics Council is the independent
advisory body on the ethics of food and
farming.

We:

- Help guide the way through difficult issues
by analysing problems, challenging accepted
opinion and creating a space for dialogue.

- Build tools to put ethics at the heart of decisions
about food in business, policy and civil society.
To find out more about our work please contact:

Food Ethics Council
39-41 Surrey St.
Brighton BN2 9UW
United Kingdom

info@foodethicscouncil.org
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In this toolkit:

- What is ethics?

- Business ethics - five myths

- Scanning for issues

- Who are your stakeholders?

- Making decisions ethically

- The transparency test

- The choice card

- Insight through dialogue

- Think critically, keep informed
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What is ethics?

Ethics refers to the values, principles and codes
by which people live. Acting ethically means
taking values seriously and asking ‘what should
Ido, all things considered?’.

Of course, you can't question everything you
do. But, whether we notice it or not, our values
often influence the decisions we make in our
personal, social and professional lives. For
centuries, philosophers have wrestled with
how to do this better. While there are no easy
answers, their advice includes:

- Work out likely winners and losers but
remember, the future is wuncertain and
some things can be wrong irrespective of the
benefits.
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- It isn’t always about knowing right from
wrong — sometimes you need to tell right from
right - the key is to ask right for whom?

- Being fair is fundamental - to feel what's
fair, imagine you're in the biggest loser’s shoes.
- Be clear and open about your reasons and the

principles that lie behind them - we have a
tool n this kit to help.

- Talk it through - there’s nothing like a good
argument to help work things out.

- Ethicsis about trying to make good decisions.
It is about how you do business, not just about
what products you sell.
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